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NEWS

Unhappiness leads people
to watch more TV – study
Los Angeles – An extensive new
research study has found that
unhappy people watch more TV
while those who consider themselves happy spend more time reading and socialising.
The University of Maryland
analysed 34 years of data collected
from more than 45 000 participants
and found that watching TV might
make you feel good in the short term
but is more likely to lead to overall
unhappiness.
“The pattern for daily TV use is
particularly dramatic, with ‘not
happy’ people estimating over 30%
more TV hours per day than ‘very
happy’ people,’’ the
study says.
“Television viewing is a pleasurable
enough activity with
no lasting benefit,
and it pushes aside
time spent in other activities – ones
that might be less immediately pleasurable, but that would provide longterm benefits in one’s condition.’’
The study, published in the
December issue of Social Indicators
Research, analysed data from thousands of people who recorded their
daily activities in diaries over the
course of several decades.
Researchers found that activities
such as sex, reading and socialising
correlated with the highest levels of
overall happiness.
Watching TV, on the other hand,
was the only activity that had a

direct correlation with unhappiness.
“TV is not judgmental nor difficult, so people with few social skills
or resources for other activities can
engage in it,’’ says the study.
“Furthermore, chronic unhappiness can be socially and personally
debilitating and can interfere with
work and most social and personal
activities, but even the unhappiest
people can click a remote and be passively entertained by a TV. In other
words, the causal order is reversed
for people who watch television;
unhappiness leads to television
viewing.’’
Unhappily married couples also
watch more TV:
“(Happily married
couples) engage in
30% more sex, and
they attend religious
services more and
read newspapers on
more days,’’ reports the study.
“While those not happy with their
marriages watch more TV.’’
Yet there may be good news here
for broadcasters. Commenting on
the study, co-author John P Robinson said the worsening economy
could boost TV viewing.
“Through good and bad economic times, our diary studies have
consistently found that work is the
major activity correlate of higher
TV viewing hours,’’ Robinson says.
“As people have progressively more
time on their hands, viewing hours
increase.’’ – Reuters

Activities like sex
correlate with
overall happiness
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Cybercop Scott Mills, from Toronto, Canada, uses popular websites like YouTube and
Facebook to build friendships with children to prevent criminal activity, writes Alex Eliseev

Using the Internet to solve crime
arack Obama did it. Britney
Spears did it. So Scott Mills,
a bulky police constable
from Toronto, Canada, saw no reason why he couldn’t do it.
Only Mills wasn’t trying to win
an election or mend a shattered pop
star image, he was tapping into the
power of Internet social networks
to do police work.
This week he gave a presentation to around 70 nations attending
Interpol’s Joburg-based conference
on global fugitives. The topic: how
websites like Facebook and
YouTube can be used to solve and
prevent crime.
Back home, Mills (41) is responsible for reaching out to the youth
of a city with 2,5-million people. His
“best friends” are a video camera
he carries around and his intricate
knowledge of cyberspace.
He sets up profiles, uploads
videos and pictures, chats to kids
on the websites (he manages six),
visits schools and gets involved in
projects to promote legal graffiti art
and BMX-ing. It has been written
that he can “play YouTube and
Facebook like a maestro directing
an orchestra”.
Mills, a father of two, speaks
using slang terms like “word” (used
when a person agrees with something) but never hides his identity
as a police officer. His mission is to
make the teenagers who “hate
cops” trust the police and help
them with information.
He achieves this by breaking
down barriers and posting videos of
police officers doing graffiti or
children speaking out about their
experiences.
During his presentation, Mills
takes time to compose himself
when talking about a close friend –
a young graffiti artist called Complex – whose two brothers were
slain in 2001 and 2007. With his help,
Complex spray-painted a picture of
her brothers on a wall and asked
the online community to help
police solve the crimes.
Mills, who has 18 years’ service,
invested his own money into the
technology he uses – and it’s clear
he has also invested a lot of emotion into the project. He believes he
is one of the pioneers.
He admits there are police officers doing covert work on the same
websites.
“They would be stupid not to.”
Sites like Facebook can be
extremely handy in investigating
gangs and profiling criminals.
There are also units that hunt sex
offenders or monitor dangerous
content on the Internet.
Mills’ approach can be demonstrated through a recent case at one
of Toronto’s largest schools. A website chat, titled “Switch Blade”
popped up and saw children talking
about someone bringing a knife to
school and the fight it was going to
be used in.
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Joburg, Cape Town and Durban
rank high on the MasterCard
Worldwide Centres of Commerce
Emerging Market Index.
All three cities provided solid
business environments for companies seeking global growth, the
index found.
The index provides insight into
65 leading cities driving growth in
over 30 emerging markets.

The school’s “hall minder”
(caretaker), Dave Bradley, was in on
the chat and forwarded the comments to Mills, who immediately
dispatched officers to the school.
The knife was seized and “nobody
died” Mills said.
In another case, a 16-year-old
boy requested to be his friend on
Facebook (where he has over 1 000
friends) but the boy’s profile set off
alarm bells. The profile picture was
the boy holding a giant weapon
resembling an AK-47 and the boy
displayed links to websites that
tested your personality and
matched you to notorious serial
killers. Mills recognised these signs
and began working with the boy
and his parents.
This, he believes, helped prevent
a possible suicide or, worse, a
school massacre. In most of America’s school shootings, he says,
there were always warning signs.
Much of Mills’ Internet work
revolves around posting appeals for
help on cases and encouraging kids
to give anonymous tip-offs. Cases
range from gang shootings to the
search for a most-wanted Hells
Angel and there have been countless breakthroughs.
To illustrate the power of the
tools he uses, Mills shows Obama’s
Facebook profile and points to the
3 171 000 friends/supporters who
have signed up.
“That means Obama can get a
message out to 3-million people like
that,” he says, clicking his fingers.
Another example he uses is a
website he created to generate tipoffs on cases which, in the five
years building up to 2008, saw
440 000 web visitors. A video he
posted on Facebook generated the
same number of “views” in a year.
He also recalls posting a video
on the unsolved murder of an 18year-old from Ghana that took place
in Toronto. Before he knew it news
agencies from Ghana had linked up
to the video and the appeal was

ONLINE PATROLMAN: Scott Mills from Canada, speaking at Interpol’s 5th International Conference on
Fugitives, held in Joburg.
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being circulated around that country. This, Mills says, is the power of
information sharing.
His work has also taken a few
unexpected turns. Groups have
been formed and, once the case was
solved, changed focus and became
active in their own causes like helping smash xenophobia, offering
help to prostitutes and raising
awareness about gay and lesbian
communities.
He has had to find Russian
translators for appeals to help

arrest human traffickers, uploaded
audio clips of a man shot while
leaving a message on his girlfriend’s cellphone, initiated a “cash
for guns” programme and is still
searching for information about a
gruesome online clip of a woman
being beaten to death.
He has starred in his videos,
organised re-enactments and
recorded police officers rapping.
Mills believes his work is like fishing: the more lines he casts the
more chance he has of success.

While giving his presentation,
windows popped up on his Facebook profile with kids wanting to
chat. They were curious about the
photographs he had posted of graffiti in Soweto and the Nelson Mandela statue at Sandton Square.
But, more importantly, when he
finished, officers from the UK
approached him with a request for
him to speak there. And so, one
presentation at a time, Mills is
spreading the message of how powerful and useful technology can be.

POWERFUL TOOL: Mills’s Facebook profile (left) and a YouTube video of a young graffiti artist called Complex with Mills. Complex, whose two brothers were slain in 2001 and
2007, has become friends with Mills and helps him by getting the community to assist in solving crimes.

SA cities hold their own among 65 leading emerging markets
Joburg was ranked 11th among
the 65 cities in the index. Cape
Town and Durban were ranked
33rd and 37th respectively.
“Given the current economic
climate, MasterCard is focused on
providing valuable insights that
assist our customers in identifying

new market opportunities for the
future,” said Anthony West, general
manager of MasterCard Africa.
“The Emerging Markets Index
is key to that commitment,” he
said.
Top of the index was Shanghai,
followed by Beijing, Budapest,

Kuala Lumpur, Santiago de Chile,
Guangzhou, Mexico City, Warsaw,
Bangkok and Shenzhen.
Senior economist at T-Sec Mike
Schussler noted that all three of
South Africa’s cities ranked well
above the other African cities
listed. “Joburg, in particular, even

edged out acclaimed emerging
cities in Europe and Asia,” he said.
Particularly noteworthy was
SA’s performance in the study’s
“business environment” dimension, which assessed the business
environment facing companies
looking to operate in each city.
This is the most critical dimension
defining the commercial importance of an emerging city. – Sapa

